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Seminar Overview

This custom seminar and workshop provides senior business executives with a customer-
driven framework for solving two key challenges in an economic downturn:

U How to evaluate and prioritize your investment in marketing activities
U How to adapt your marketing and sales messages for the current business climate —
yet still position your business for long-term success

Drawing upon the latest research as well as case examples from 25 years of marketing and
communications experience, this seminar/workshop explains how your business can use
strategic conversations with customers and other key players in your “business ecosystem”
to optimize your marketing and sales efforts while ensuring that customers and prospects
hear the most authentic, compelling story about your company and its products or services.
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Schedule your personalized seminar today. Call 978.544.1918, e-mail
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